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These parameters would normally generate the fatipweport that highlights the
number of sales per client, as well as total aretaye spend. To sort these results by
highest frequency of visit, you c&end to Excel

Report: Manthly Statistics by Client
Date; 15ep 2008 to 1 3Sep 2008
Month Total5ales (exc GST) Ho of Sales Average Sale
Adamson,Mr & Mrs Joseph
April 2008 2531.30 10 25313
May 2009 730.62 2 365.31
June 2009 253.31 4 G3.33
July 2009 76.01 3 2534
August 2009 1766.92 5 353.38
Total for Adamson,Mr & Mrs Joseph ... 5358.16 223.26
Aitken,Mrs Elizabeth
August 2009 88.25 1 88.25
Total for Aitken,Mrs Elizabeth 89.25 89.25
Aitken,Ms Jenny
April 2008 44 .05 2 2203
August 2009 G311 1 G311
Total for Aitken,Ms Jenny 107.16 35.72




By sending to Excel, you can sort, filter and fthe information that suits you.

If you follow the steps below, we will count theabnumber of visits for each client and
then re-sort by highest frequency of visit. Dorétdurprised to find Cash Sales at the top
of the list — although as goal, cash sales shoailchimimized to help track buying
behavior and manage patient compliance.

Select the column: Client Last Name

From theData menu (in Excel 2000, 2003, 2007)

SelectSubtotals

At each change in thélient Code, or Client Last Name, use theSum function
on theNumber of Sales

Click OK
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This will produce a view that has been restructuceshow 3 different levels of subtotals.
We are not interested in each individual visitjrsthe next step we will condense the
view to the level of th€lient Code.

6. In the top left corner of the spreadsheet, clicklanlevel2, which will compact
the tree structure as shown below.
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7. Select the column fadumber of Sales
8. Click on the IcorZz — A, which will display the clients with highest nunmlue
visits in the period you have specified.
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Client Code Client Last Name Monthly Period Sales (exc)
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This will show the clients who have the highestifrency of visit. Don’'t be surprised if
many of your top clients are actually your staffl @enerating this report you can
recognize those bonded clients who visit the praatn a regular basis. Is this your
invitation list for the next Christmas party?



